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研究成果の概要（英文）：This study presents a framework for measuring the brand values (BVs) of 
media platforms and applies it to the data of Japanese women's magazines. BV of each platform is 
defined as the difference between the equilibrium profit produced by the platform operator under the
 status quo and the profit if the platform were unbranded. In the framework, the influences of 
competition among operators and the interactions between readers and advertisers on operators' 
profits are considered explicitly. The results show that the total BV decreased during this period. 
Although the BV on the reader side largely accounts for the total, the BV on the advertiser side was
 smaller in magnitude. In addition, while the BV on the reader side bounced back after falling in 



































































応用して Goldfarb, et al.（2009）[4]が開
発したブランド価値の計測手法とプラット
フォームビジネスの実証的研究（Argentesi 














































































































































図 2 分析フレームワーク 























































図 3 女性誌のブランド価値 

















図 4 ブランド価値の分解 
注）Sunada（2018）Table 7 をもとに作成。 
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